
Glenn Price Bio

Glenn’s specific areas of strength include consulting and 
developing leadership and team competence in strategy 
execution, change & transformation, strategic communication, 
product launch and behavioural change

He is a certified Extraordinary Leader programme 
facilitator/coach™ and Breakthrough coach™. Glenn has 
lectured in Behavioural Change Management within the MBA 
curriculum in conjunction with London Business School & The 
American University, Dubai was a regular columnist for CEO 
Magazine & the author of Drivers – A Story of Transformational 
Change. His formal academic work includes studies in 
International Marketing & Law.

Clients include industry leaders such as Barclays, UBS, 
Vodafone, JPMorgan, HSBC, GlaxoSmithKline, Jotun, Schering-
Plough, Johnson & Johnson, Kraft, Nestle, Cadbury and Deloitte.

Glenn Price is a behavioural change & transformation 
consultant and co-author of the top selling strategy 
execution book “Drivers” A Story of Transformational 
Change. 

Glenn facilitates his sessions using a pragmatic mix of NLP and 
adult learning theory. He enjoys sharing real stories as opposed 
to large amount of theory and have quality interactions and 
conversations that challenge the clients thinking. He also likes to 
be constructively controversial, with a sense of humour and a 
level of energy that inspires clients to think differently and take 
action - whilst sharing tools, theory and best practice that makes 
their lives easier.

Prior to working with LeaderSHAPE Consulting Glenn was the 
SVP & Global Head of Learning & Performance for TeleTech 
Consulting (previously rogenSi) and led business units based in 
London, Dubai, Singapore, Hong-Kong, Sydney, Melbourne and 
New York. Glenn  was responsible for accelerating growth and 
driving new business for TeleTech’s integrated suite of customer 
& employee experience services. 

Glenn’s prior experience with the consulting & venture capital 
industry has resulted in a long & distinguished track record of 
service to an array of industries including professional & financial 
services, consumer  business, information technology and 
healthcare, which regularly includes speaking at large 
conferences with audiences of up 2,500 people. 
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